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2025 has been a landmark year for Song for Charlie. With a five-year
track record of success, our team and partners have established SFC as a
leader in the movement to educate kids and families about the risks of
the new chemical drug landscape and the importance of building
resilience in our youth.

Mary and I are feeling gratified by our progress and energized for our
future, which will see our scope evolve and expand to meet the
increasing demand for our resources. We hope you will take a moment to
review our recent developments below, and help support our work.  

Thank you for continuing on this journey with us.
As Mary likes to say, “We are family now.”

Peace, 
Mary and Ed Ternan

AT SCALE

Schools and districts
requesting Real Talk
About Fake Pills
since January

IN SCHOOLS

States plus Washington,
D.C., and Canada where
educators have requested
our resources

500+ 472
Largest school districts in
America (LAUSD and NYC)
now using our programs
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EXPANDING OUR  REACH AND RESOURCES  

Since launching Real Talk About Fake Pills nationwide in
January, more than 500 schools and districts have
requested it—across 47 states, Washington D.C., and
Canada. New requests arrive daily. We've evolved
distribution to meet demand while staying accountable,
tracking implementation and building relationships with
the schools, districts, organizations and educators who
request it.

Stanford's REACH Lab is also evaluating our student
program, with results coming early 2026. Early feedback
points toward what we're seeing in preliminary data:
targeted education changes behavior.

REAL  TALK  ABOUT  FAKE  P I L LS :
PROVEN AND SCAL ING

SCHOOLS & COMMUNITIES

Our partnership with Major League Baseball and PBATS
expanded significantly this season. Our Summer of Saving
Lives tour hit 16 major league stadiums—up from 10 last year
—with spring training presentations to the Padres, Dodgers
and Giants, and Spanish-language presentations to Latino
players, addressing the specific vulnerabilities athletes face
around self-medication, fentanyl-contaminated powdered
street drugs and fake prescription pills.

Ed also worked with MLB Network and league
medical staff to produce a 15-minute educational
video that reached more than 20,000 athletes across
Major and Minor League teams. This scalable
approach—creating content teams can use
independently—is the future of our partnership as
we expand further into Minor League Baseball and
Spanish-language programming in 2026.
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