
The pilot phase of the CAP project was implemented during 2020’s 16-days of activism, 25 
November – 10 December, by high school learners from all over South Africa. The project was 
the response to the tragic passing of a high school girl by the name Amahle, who was victim of 
sexual abuse and domestic violence.

Amahle was a member of the South African Police Service’s Junior Commissioner Programme and 
an active voice in the fight against GBV. Her death activated Junior Commissioners nationwide to 
raise awareness about:

the various forms of abuse against children, the importance of reporting abuse to trusted duty 
bearers, and the efficacy of speaking out about abuse as a child’s right to heal.

SAPS’s Junior Commissioners joined forces with young changemakers from Masifunde in Walmer 
Township, Gqeberha, and started the nationwide CAP project on social media. A learner enrolled 
in the project received intensive theory training in violence prevention and children’s right, followed 
by capacity building in skills necessary to be a prevention campaigner online on social media.

As “Child Activists for Prevention” the participating learners are empowered to be agents of change 
for themselves as well as for their peers. They become social media campaigners who use 
modern multimedia tools to narrate the stories of children and empower peers to report and speak 
out about abuse!

The CAP project was coordinated by Masifunde Learner Development NPC and supported by GIZ’s 
Violence and Crime Prevention project.
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Activity Timeline

Selection
16 leaners from 
around South Africa 
are selected based on 
their eagerness and 
suitability to become 
child activists for 
prevention.

Activation Workshop
Learners get activated 
by looking at their own 
talent, skills, passion 
and knowledge.

Campaign 
Development
Training in social 
media campaigning 
and development of 
content such as logos, 
slogans, key messages 
and campaign material. 
campaign materials

Multimedia Training
Learners receive 
training in photography, 
film making, storytelling 
and script writing to be 
enabled to develop their 
own content. 

Campaign 
commences
Campaign launches 
and shares daily 
content on youTube, 
Instagram and 
Facebook, using 
I-Initiate and 
Masifunde pages. Posts 
get actively boosted to 
reach more people.

Awareness Outreach
Inviting the public to 
follow the campaign, 
sharing the core 
messages and 
campaign material 
such as masks. 

Webinar
Learners share 
their learnings with 
experts and voice 
out their concerns 
when it comes to 
safety of children in a 
publicly streamed and 
separately documented 
webinar.

Induction
Learners meet virtually 
to discuss campaign 
background and develop 
a campaign plan.

Advocacy Workshop
Intensive knowledge 
transfer on children’s 
rights, abuse and GBV. 
Transfer of advocacy 
knowhow and skills.

Website
A cell-phone friendly 
website gets launched 
to share core 
information about the 
campaign, the partners 
and information about 
GBV and reporting. 

Two TV 
Documentaries
DW-TV produces 
documentary about 
the CAP campaign for 
international TV. 
Mpuma Kapa TV airs a 
produced documentary 
nationwide on DsTV.

Campaign concludes
Campaign concludes 
successfully with over 
1mill people reached.

Content development 
and Mentoring
Supported by Masifunde 
experts, learners 
develop their own 
content and campaign 
contributions.
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The 16 Child Activists for Prevention were directly 
impacted and staunch to continue with the advocacy 
beyond the 16 Days of Activism, while they reached and 
influence a larger audience on social media

Some words from the learners

16 Days Videos

See all videos here
on Masifunde’s

YouTube channel

https://cutt.ly/0lNZz0Z

“I am proud of myself that I 
was part of such an action 
project. I now understand 
that, yes I did it in honour 
of Amahle but I also did for 
myself, my peers and all 
the children who are at risk 
of being victims of abuse. 
Speaking out about abuse 
will help many who didn’t 
know how to get help. For 
me this will not end here, 
being part of CAP is only the 
beginning as I’ve always 
wanted to raise my voice 
against injustice, not to 
complain but to bring about 
solutions and that’s what CAP 
offered me, a space to use 
my voice for change.” 
Azukile Molo, Grade 11

“ CAP helped me as a boy 
to share with my friends that 
as boys we do not need to 
shy away about issues of 
gender based violence. We 
need to speak up and act 
different so that we can be a 
better generation. I struggled 
putting this message out 
there before, but now I am 
confident because I am 
Child Activist for Prevention 
of all types of abuse. The 
easiest way for me was to 
say that my friends should 
follow the campaign on 
Facebook and our talks will 
start there and I would share 
the things I learnt during the 
CAP campaign development 
training.” 
Ayabonga Jack, Grade 10

“I was very nervous to stand 
in front of the camera, but 
I did it and I am glad that I 
did. I actually enjoyed it more 
than I thought I would. What 
made me comfortable was 
that I was filming something 
that was my original idea, 
and the team was helpful.”  
Liyema Webana, Grade 8

“ I wrote a poem few 
weeks before the campaign 
started and it seemed as 
a coincidence because it 
related. I wanted to only 
share it with the other child 
activists, little did I know that 
more people will hear it, as it 
was posted on social media. 
My other highlight was 
participating in the webinar 
with experts, I felt heard and 
understood because I went 
there with an understanding 
that I am representing the 
children of South Africa 
and representing the CAP 
campaigners.”
Tanatswa Kativu, grade 11

“I believe that abuse should 
be stopped on its tracks so 
that we may not run another 
campaign in honour of a 
fellow child. Being part of 
this made me realise that we 
will all get there by playing 
our part through educating, 
informing others and most 
importantly acting and being 
about the messages we 
share on our CAP campaign.”
Ayanda Mapalane, Grade 11
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On day 16, video content was 
shared which was submitted by learners who followed 
the campaign and who were encouraged to produce 
and share their own awareness content! An amazing 

proof of the campaign’s activating character.


