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Certain Interpretation Matters

Unless otherwise noted or the context indicates otherwise “we”, “us”, “our”, the “Company” or “Mogo” refer to
Mogo Inc. and its direct and indirect subsidiaries. Amounts in this annual information form (“AIF”") are stated in
Canadian dollars unless otherwise indicated.

On June 21, 2019, we completed our previously announced plan of arrangement (the “Arrangement”) with Mogo
Finance Technology Inc (“Mogo Finance”). In connection with the Arrangement, the Company was continued into
British Columbia and changed its name to Mogo Inc. The Arrangement is accounted for as a reverse acquisition
of the Company by Mogo Finance under IFRS 3 - Business combinations, and accordingly, beginning with the
second quarter of 2019, the Company’s financial statements, management’s discussion and analysis and all other
documents filed with securities commissions or similar authorities in each of the provinces and territories of
Canada reflect the continuing operations of Mogo Finance. See “Business Description — Business Combination
between Mogo (formerly Difference) and Mogo Finance” for more information regarding the Arrangement.

This AIF may refer to trademarks, trade names and material which is subject to copyright and which are protected
under applicable intellectual property laws and are the property of Mogo. Solely for convenience, our trademarks,
trade names and copyrighted material referred to in this AIF may appear without the ® or © symbol, but such
references are not intended to indicate, in any way, that we will not assert, to the fullest extent under applicable
law, our rights to these trademarks, trade names and copyrights. All other trademarks used in this AIF are the
property of their respective owners.

This AIF is dated March 27, 2020. Except where otherwise indicated, the information contained in this AIF is
stated as of December 31, 2019.

Cautionary Note Regarding Forward-Looking Statements

This AIF may contain “forward-looking information” within the meaning of applicable securities laws in Canada
and “forward-looking statements” within the meaning of the United States Private Securities Litigation Reform Act
of 1995, as amended. Forward-looking information may relate to our future financial outlook and anticipated
events or results and may include information regarding our financial position, business strategy, growth
strategies, budgets, operations, financial results, taxes, dividend policy, plans and objectives. Particularly,
information regarding our expectations of future results, performance, achievements, prospects or opportunities or
the markets in which we operate is forward-looking information. In some cases, forward-looking information can
be identified by the use of forward-looking terminology such as “plans”, “targets”, “expects”, “does not expect”, “is
expected”, “scheduled”, “estimates”, “outlook”, “intends”, “anticipates”, “does not anticipate”, “believes”, or
variations (including negative and grammatical variations) of such words and phrases or state that certain actions,
events or results “may”, “could”, “would”, “might”, “will”, “will be taken”, “occur” or “be achieved”. In addition, any
statements that refer to expectations, intentions, projections or other characterizations of future events or
circumstances contain forward-looking information. Statements containing forward-looking information are not
historical facts but instead represent management’s expectations, estimates and projections regarding future
events or circumstances. This forward-looking information includes, among other things, statements relating to:

* the Company’s ability to navigate through the COVID-19 pandemic and the overall economic impact
of same;

» the Company’s expectations regarding its revenue (including loan interest), expenses and operations,
key performance indicators, provision for loan losses (net of recoveries) and delinquencies ratios;

* the Company’s anticipated cash needs and its needs for additional financing, funding costs, and
ability to extend or refinance any outstanding amounts under the Company'’s credit facilities;
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» the Company’s ability to protect, maintain and enforce its intellectual property;

» third-party claims of infringement or violation of, or other conflicts with, intellectual property rights;

» the resolution of any legal matters;

» the Company’s plans for and timing of expansion of its products and services;

e the Company’s future growth plans;

» the acceptance by consumers and the marketplace of new technologies and solutions;

» the Company’s ability to attract new members and develop and maintain existing members;

» the Company’s ability to attract and retain personnel;

» the Company’s expectations with respect to advancement of its product offering;

» the Company’s competitive position and the regulatory environment in which the Company operates;
« anticipated trends and challenges in the Company’s business and the markets in which it operates;

« the Company’s historical investment approach, objectives and strategy, including its focus on specific
sectors;

» the structuring of its investments and its plans to manage its investments; and

» the Company’s expectations regarding the performance of certain sectors in which it has invested.
This forward-looking information and other forward-looking information are based on our opinions, estimates and
assumptions in light of our experience and perception of historical trends, current conditions and expected future
developments, as well as other factors that we currently believe are appropriate and reasonable in the
circumstances. Despite a careful process to prepare and review the forward-looking information, there can be no
assurance that the underlying opinions, estimates and assumptions will prove to be correct. Given these
assumptions, investors or users of this document should not place undue reliance on this forward-looking
information. Whether actual results, performance or achievements will conform to the Company’s expectations
and predictions is subject to a number of known and unknown risks, uncertainties, assumptions and other factors
that are discussed elsewhere in this AlF, including risks related to:

e the duration and impact of the COVID-19 pandemic;

» disruptions in the credit markets;

* anincrease in member default rates;

» our risk management efforts;

» our limited operating history in an evolving industry;

e our recent, rapid growth;
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our history of losses;

our efforts to expand our market reach and product portfolio;

changes in the regulatory environment or in the way regulations are interpreted,;
privacy considerations;

material changes to the interest rate charged to our members and paid to our lenders;
our negative operating cash flow;

our ability to access additional capital through issuances of equity and debt securities;

the concentration of our debt funding sources and our ability to access additional capital from those
sources;

the financial covenants under our credit facilities;

security breaches of members’ confidential information;

a decline in demand for our products;

our products achieving sufficient market acceptance;

protecting our intellectual property rights;

claims by third parties for alleged infringement of their intellectual property rights;
the use of open source software and any failure to comply with the terms of open source licenses;
serious errors or defects in our software and attacks or security breaches;

the reliability of our credit scoring model;

access to reliable third-party data;

our levels of indebtedness;

the adequacy of our allowance for loan losses;

exchange rate fluctuations;

our marketing efforts and ability to increase brand awareness;

member complaints and negative publicity;

misconduct and/or errors by our employees and third-party service providers;

our ability to collect payment on and service the loans we make to our members;



7|Page

Annual Information Form

our reliance on data centers to deliver our services and any disruption thereof;
competition in our industry;

the reliability of information provided by our members;

our reliance on key personnel, and in particular, our management;
competition for employees;

preserving our corporate culture;

risks related to litigation;

earthquakes, fire, power outages, flood, and other catastrophic events, and interruption by man-made
problems such as terrorism;

volatility in the market price for our publicly traded securities;

future sales of our securities by existing shareholders causing the market price for our publicly traded
securities to fall;

no cash dividends for the foreseeable future;

our trading price and volume declining if analysts publish inaccurate or unfavourable research about
us or our business;

risks related to operating in the cryptocurrency industry; and

risks related to the Company'’s investment portfolio including:

0 investment risk;

O our ability to monetize the portfolio given investments in private issuers and illiquid securities;

o foreign currency exposure if investments in the Company’s portfolio consist of securities
denominated in foreign currencies;

0 concentration of investments;
o there is no guaranteed return on the Company’s investments;
o0 intellectual property claims against issuers that the Company invests in;

o the Company’s portfolio may include securities of issuers established in jurisdictions outside of
Canada and the U.S.;

0 some investments of the Company may be in markets that are new and emerging;

o fluctuation in Net Asset Value and valuation of the Company’s portfolio;
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0 non-controlling interests;
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o trading costs; and

o the Company may be limited in its ability to make follow-on investments and the dilution in the
Company'’s holdings resulting from a failure to make such follow-on investments.

If any of these risks or uncertainties materialize, or if the opinions, estimates or assumptions underlying the
forward-looking information prove incorrect, actual results or future events might vary materially from those
anticipated in the forward-looking information. Although we have attempted to identify important risk factors that
could cause actual results to differ materially from those contained in forward-looking information, there may be
other risk factors not presently known to us or that we presently believe are not material that could also cause
actual results or future events to differ materially from those expressed in such forward-looking information. There
can be no assurance that such information will prove to be accurate, as actual results and future events could
differ materially from those anticipated in such information. Accordingly, readers should not place undue reliance
on forward-looking information, which speaks only as of the date made. The forward-looking information
contained in this AIF represents our expectations as of the date of this AIF (or as the date they are otherwise
stated to be made), and are subject to change after such date. However, we disclaim any intention or obligation or
undertaking to update or revise any forward-looking information whether as a result of new information, future
events or otherwise, except as required under applicable securities laws. All of the forward-looking information
contained in this AlF is expressly qualified by the foregoing cautionary statements.

Corporate Structure
Name, Address and Incorporation

The Company was incorporated by letters patent under the laws of Canada on January 14, 1972 under the name
“Eskimo International Resources Limited.” On August 17, 1972, the Company changed its name to “Natalma
Mines Limited” by supplementary letters patent. The Company was continued under the CBCA by articles of
continuance dated November 19, 1979. On May 4, 1983 the Company’s name was changed to “Tonka Resources
Inc.” The Company underwent several name changes between 1988 and 2013. On June 13, 2013, the Company
changed its name to “Difference Capital Financial Inc.” As detailed below under “Business Description - Business
Combination between Mogo (formerly Difference) and Mogo Finance”, in April of 2019 the Company announced
the Arrangement, being a business combination with Mogo Finance by way of a statutory plan of arrangement.
On June 21, 2019, the Company changed its name to “Mogo Inc.” following the Arrangement. Prior to completing
the Arrangement, the Company was continued in British Columbia under the BCBCA.

Mogo Finance was incorporated under the Company Act on August 26, 2003 as 675909 B.C. Ltd. and
transitioned under the BCBCA on May 4, 2005. Mogo Finance’s name was changed several times, the last of
which occurred on June 1, 2012 when its name was changed from "Hornby Management Inc." to the current
name, "Mogo Finance Technology Inc." Following the completion of the Arrangement, as further described below
under the heading “Business Description - Business Combination between Mogo (formerly Difference) and Mogo
Finance”, Mogo Finance became a wholly-owned subsidiary of the Company.

Mogo’s head office is located at 2100-401 West Georgia Street, Vancouver, British Columbia, V6B 5A1 and its
registered office is located at Suite 1700, 666 Burrard Street, Vancouver, British Columbia, V6C 2X8.

Intercorporate Relationships
Mogo has a number of direct and indirect subsidiaries including Mogo Finance, which operates Mogo’s digital

account, mobile application, web application, free credit score monitoring, identity fraud protection, and prepaid
Visa card. In addition, the following material subsidiaries are each wholly owned by Mogo Finance:
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* Mogo Financial Inc. was incorporated under the laws of the Province of Manitoba on September 10,
2003 and operates Mogo's online lending platform.

* Mogo Mortgage Technology Inc. was incorporated under the laws of the Province of British Columbia
on April 22, 2016 and operates Mogo's online mortgage brokerage platform.

 Mogo Blockchain Technology Inc. was incorporated under the laws of the Province of British
Columbia on November 23, 2017 and operates Mogo’s bitcoin account.

* Mogo Wealth Technology Inc. was incorporated under the laws of the Province of British Columbia on
December 4, 2018 and operates Mogo'’s products and services related to wealth management.

Business Description
General

Mogo, a Vancouver-based financial technology company, offers a finance app that empowers consumers with
simple solutions to help them get in control of their financial wellness. Financial wellness continues to be the #1
source of stress across all demographics and highest among millennials. At Mogo, users can sign up for a free
account (“MogoAccount”) in only three minutes and begin to learn the 4 habits of financial health and get
convenient access to products that can help them achieve their financial goals. Mogo currently offers six products
including free credit score monitoring, identity fraud protection (*“MogoProtect”), digital spending account
(“MogoSpend”) with the Mogo Visa* Platinum Prepaid Card (“MogoCard”), digital mortgage experience
(“MogoMortgage”), the MogoCrypto account (“MogoCrypto”), the first product within MogoWealth, which
enables the buying and selling of bitcoin, and access to smart consumer credit products (“MogoMoney”).

The Mogo platform has been purpose-built to deliver a best-in-class digital experience, with best-in-class products
all through one account. With more than one million members and a marketing partnership with Canada’s largest
news media company, Mogo continues to execute on its vision of becoming the go-to financial app for the next
generation of Canadians. We have invested over $250 million in our platform and expect to continue to invest
heavily in enhancing our existing product offering, and in the development of new products.

The 4 Habits of Financial Health

One of the challenges most Canadians face is simply knowing where to start and what to do when it comes to
managing their personal finances. Mogo’s goal is to make it easy for consumers to move away from bad money
habits and begin adopting the habits that will actually help them achieve their money goals. This includes in-app
educational content called “Money Class” that walks the user through the keys to each habit in a simple and
engaging way. Getting rich isn't a trick or a hack. It comes down to four simple habits. Mogo’s digital solutions are
now designed to help members better follow and master these habits. Specifically, we've redesigned the Mogo
app around the 4 habits of financial health, which are:

1. Monitor and protect: Monitoring and protecting your credit score is critical if you want to achieve your
goals. A bad credit score could cost you thousands in increased interest, and identity fraud can prevent
you from qualifying for a mortgage. We make it easy to manage this with our free credit score monitoring,
as well as MogoProtect for identity fraud protection.

Free Credit Score Monitoring

We believe that knowing your credit score is an important part of managing your financial health. When
an individual opens a MogoAccount, they receive their Equifax credit score for free. Unlike a credit score
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inquiry made through other channels, there is no impact to their credit score when opening a
MogoAccount, which is another innovative part of our solution. Members can also receive free monthly
credit score updates (again, without impact to their credit score) and ongoing education on what impacts
their credit score and how it can be improved.

Annual Information Form

MogoProtect

With data breaches happening almost daily, most people do not realize they have been compromised
until the damage is already done. Fraudsters can use stolen personal information to get a loan or
mortgage, open bank accounts and more. MogoProtect is an optional subscription-based product within
the MogoAccount that helps individuals protect themselves against identity fraud by monitoring their
Equifax credit bureau for inquiries. Subscribing members receive a push notification and email within 24
hours of the inquiry being reported. If a member notices any suspicious inquiries, Mogo will guide them
through next steps to help stop fraudsters in their tracks.

2. Control your spending: The less you spend, the more money you have to put toward paying down debt
and building wealth. Research clearly shows that people who use credit cards tend to overspend. In fact,
studies show that with a credit card, consumers will spend up to 100% more than if they were using cash.
With MogoSpend, use your own money and get unrivalled spending control while also earning unlimited
cashback on your MogoCard.

MogoSpend

MogoSpend with MogoCard is the first product of its kind designed to help Canadians get better control
over their spending, while earning best-in-class cashback and having a positive impact on the
environment. MogoSpend is designed to help members monitor and control their spending in a
convenient and engaging way through features such as instant transaction alerts with each purchase
along with updated real-time balance delivered to members’ phones. With the launch of MogoSpend early
in 2020, Canadians will have a way to help control and reduce their spending while also offsetting their
carbon footprint — for every dollar spent, Mogo will offset one pound of CO2 on the consumer’s behalf.
The MogoCard is Chip/Pin and Paywave enabled and is linked to a member’s bank account through the
MogoAccount. Members can transfer funds instantly from most bank accounts in Canada to their
MogoCard directly through the Mogo app. Unlike other prepaid cards and most bank accounts, the
MogoCard is free and there is no monthly fee and no risk of overdraft fees, and, unlike a regular credit
card, using the MogoCard means there is no risk of interest charges. The MogoCard currently offers 3%
cash back on international currency purchases and 1.5% cash back on Canadian dollar purchases, some
of the best cashback rates in Canada, with no limits or annual fee. Cashback earnings are deposited to
members’ MogoCard balance monthly. MogoSpend and the MogoCard are currently only available for
order by invite through the iOS or Android MogoApp to eligible MogoMembers that have passed identity
verification. Other conditions apply.

3. Borrow responsibly: Be smart with credit - borrow only when you need to and pay it off quickly to get
back to building wealth. With MogoMoney, you get a pre-approval that doesn’t impact your credit score
and a transparent loan experience that will help you get debt-free faster, so you can get back to saving.
Our goal is to offer consumers across the entire credit spectrum access to loans at the best rate possible
based on their credit profile, which will increasingly be powered by our new partner lending program.

MogoMoney
If you need to borrow, do it responsibly. We've designed MogoMoney in a way that provides a

commitment-free, instant pre-approval decision, which can be refreshed every 90 days. The pre-approval
decision is determined based upon our proprietary credit decisioning models. We leverage technology
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and data to simplify the user experience, and for some users that means a 100% automated loan
experience. No dealing with documents or people, you sign up and get your pre-approval, customize your
loan to fit your needs and digitally sign loan agreements. The money can be received within 30 minutes.

Our focus is on bringing the most relevant loan offers to our members and to do that we leverage our
partner lending solution where we use Mogo's lending technology to originate loans powered by our
lending partners. Through Mogo and its partners, we offer long-term unsecured installment loans for up to
$15,000 with terms of up to 5 years and annual interest rates ranging up to 45.9%. Unlike a credit card
that can take decades to pay off, these installment loans have fixed principal bi-weekly or monthly
payments designed to achieve full principal repayment within 5 years or less. We also offer an unsecured
open credit loan product for up to $3,500 at an annual interest rate of 47.42%. On Mogo loans, where
permitted by law, we offer a unique Level Up Program which gives members an opportunity to lower their
rates through good payment history.

MogoMortgage

Working with some of Canada’s top mortgage lenders, Mogo is bringing a new level of transparency and
convenience to the Canadian mortgage experience, and offers the best of both worlds: market-leading
rates and the best digital mortgage experience in Canada. In 2017, Mogo won the Canadian Mortgage
Award for Best Use of Mobile Technology. Our MogoMortgage solution is intended to simplify the
mortgage experience with transparency around not only interest rates, but also the entire process of
getting a mortgage. Members can apply anywhere with our quick and stress-free online mortgage
application. Members enjoy low rates, ongoing guidance from our MogoMortgage team, and the ability to
keep track of their mortgage with our digital dashboard after the mortgage funds. The Company is not a
lender and therefore does not carry the mortgages on its balance sheet. Mogo earns revenue from
brokerage fees.

4. Save and invest wisely: Sixty-eight percent of Canadians say they won’t have enough savings to last
through retirement. With the right strategy, investing even small amounts can help you build millions.
Through MogoWealth, we plan to give our members the ability to save and invest wisely in a range of
best-in-class digital investment products offered through strategic partnerships with leading asset
managers. MogoCrypto is the first product within MogoWealth.

MogoCrypto

The MogoCrypto account, accessible through the free MogoAccount, offers a simple and trusted way for
Canadians to add bitcoin to their financial holdings instantly from their mobile devices. Members are
guoted a single price for bitcoin and are offered multiple payment options to make real-time purchases of
bitcoin. Members can access the value of their holdings in real-time and receive push notifications of
significant price changes. Members can sell at any time and withdraw funds into a Canadian bank
account within a few days. We do not charge any funding or withdrawing fees. Unlike many other
cryptocurrency platforms, we are transparent about our flat 1% buying and selling fee.

We do not currently intend to operate a cryptocurrency exchange in connection with MogoCrypto. Mogo
does not currently intend to participate in offerings of coins, tokens or other cryptocurrencies.
Notwithstanding our current intentions, Mogo continually examines opportunities in the fast-moving area
of blockchain and cryptocurrencies; any future activity will be undertaken in full compliance with securities
and other applicable laws and regulations.
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On June 21, 2019, Mogo (referred to in this section prior to the Arrangement as “Difference”, and following the
Arrangement as the “Combined Entity”) and Mogo Finance combined their businesses pursuant to a statutory
plan of arrangement under Section 288 of the Business Corporations Act (British Columbia) (the “BCBCA”). The
Arrangement became effective at 12:01 a.m. (PST) on June 21, 2019 (the “Effective Time”).

Under the Arrangement, Mogo Finance was amalgamated with a wholly-owned subsidiary of Difference and each
Mogo Finance common share (each a "Mogo Finance Share") outstanding immediately prior to the Arrangement,
other than Mogo Finance Shares held by Difference, was exchanged for one common share of the Combined
Entity. Prior to the Arrangement, Difference continued from a corporation existing under the Canada Business
Corporations Act (“CBCA”) to a corporation existing under the BCBCA (the "Continuance"). On completion of the
Arrangement, former Mogo Finance shareholders owned approximately 80% of the Combined Entity, on a fully
diluted basis and, as discussed below, the former directors of Mogo Finance make up a majority of the directors
of the Combined Entity and the former officers of Mogo Finance became officers of the Combined Entity. In
connection with the Arrangement, all of Mogo Finance's outstanding convertible securities became exercisable or
convertible, as the case may be, for common shares of the Combined Entity in accordance with the provisions
thereof.

On June 20, 2019, Difference liquidated its subsidiary, Difference RM Holding Corp. On June 21, 2019, as part of
the Arrangement, Mogo Finance acquired the investment portfolio of Difference, and the interests in associates,
Gotham Analytics, LLC and WG Limited that formed part of this investment portfolio where each were assigned a
nominal value in the purchase price allocation for the Arrangement.

Common shares of the Combined Entity began trading on the TSX under the trading symbol "MOGO" in place of
the Difference common shares at the open of trading on June 25, 2019. In addition, the Combined Entity was
treated as a successor in interest to Mogo Finance and, as such, the Combined Entity was listed on the NASDAQ
under the symbol "MOGOQ". Mogo Finance Shares were delisted from the TSX on the close of trading on June 24,
2019. Mogo Finance Shares and common shares of Difference traded between June 21st and June 25th were
automatically settled for common shares of the Combined Entity.

Following the completion of the Arrangement, the board of directors of the Combined Entity was reconstituted and
now consists of David Feller (Chairman and CEO), Gregory Feller (President and CFO), Michael Wekerle, Minhas
Mohamed and Kees Van Winters. The Arrangement provided the Combined Entity with immediate access to cash
and Difference's portfolio of investments which includes some of the premier private technology companies in
Canada, which collectively had an estimated fair market value of approximately $20.8 million as of December 31,
20109.

Prior to the completion of the Arrangement, Mogo Finance had outstanding certain convertible debentures issued
under the Convertible Debenture Indenture dated as of June 6, 2017 (the "Debenture Indenture”). These
convertible debentures were listed on the TSX under the symbol "MOGO.DB" (the "Mogo Finance Debentures").
In connection with the Arrangement, each Mogo Finance Debenture was exchanged for a convertible debenture
of the Combined Entity (the “Convertible Debentures”), as further set out in the First Supplemental Convertible
Debenture Indenture dated June 21, 2019. The Convertible Debentures have equivalent terms as the Mogo
Finance Debentures for which they were exchanged and are convertible into common shares of the Combined
Entity. The Mogo Finance Debentures were delisted from the TSX on the close of trading on June 24, 2019 and
the Convertible Debentures commenced trading under the same symbol, "MOGO.DB," at the open of trading on
June 25, 2019.
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Product Development

We are a product-focused company that is passionate about developing new and innovative products. Our CEO
leads our product team and ensures that all products are aligned with both our brand and our mission to improve
the financial health of our members. We value convenience, transparency and simplicity, and create financial
products for everyday life that we ourselves would want to use. We constantly monitor member feedback and
market trends, and strive to remain a market leader by continuing to optimize our user experience and value
proposition. We expect to continue to invest heavily in enhancing our existing product offering, and in the
development of new products.

Our Platform

We leverage our integrated platform specifically to meet the financial needs of consumers, with a track record of
providing a growing and innovative suite of products that address the full credit spectrum of consumers. All
functions are designed and built as small services for ease of use and enhanced system reliability.

Our platform is characterized by four key technology strengths:

» Ease of Use. Having a member-centric approach requires providing members with a high degree of
usability, facilitated by a positive member experience and self-service. This objective transcends
everything we do, beginning with the front-end of Mogo’s website, to the member’s online interaction
with our product and MogoAccount pages. We look to promote self-service through a secure portal
called the MogoAccount. The Mogo member relationship management environment, which is
integrated within the MogoAccount, provides automated personalized communication via online chat,
emails, text messages and phone calls. This includes upselling and cross-selling options as well as
product status information in a streamlined and easy-to-use manner.

* Automation. Ensuring a quick and appropriate decisioning process, 24/7, requires streamlining the
process to avoid steps that are unnecessarily burdensome to the member. We view automation as an
important element of this, whether it is during the application process, which includes verification of
employment, bank or phone data, as well as during all monetary transactions, including loan funding
and member payment processes. Our online interactions with our members are enabled via website
rendering on both desktop and mobile.

* Analytics-Based. A key pillar of our platform is the integration of analytics into the transaction flow.
By doing so, we believe we are able to derive unique insights into our operations and member
experience. Our data gathering processes combine both batch style data warehousing technology,
and real-time actionable intelligence. This enables real-time credit, upsell and cross-selling
opportunities, as well as a personalized experience and data products. We believe that our
data-driven model facilitates and maximizes the sourcing of prospects, significantly increases product
application completions, yields a higher conversion rate and enables higher member retention and
collections performance.

* Plug-&-Play Functionality. We use standardized transaction interfaces to third-party vendor
technologies instead of customized integrations or offline/batch data synchronization. By designing
our platform architecture this way, we have the ability to rapidly evolve and expand our platform using
the most advanced capabilities available in the market without significant investment. By way of
example, our MogoCrypto offering, mortgage brokerage, card ecosystem, fraud monitoring and credit
risk functions all operate through plug-&-play interfaces to our enterprise vendors. Selection of these
vendors is driven by their functional scope and the value we are able to derive via our platform. We
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frequently review the capabilities and value of other or emerging technologies, and are able to quickly
replace or integrate existing or new providers into the platform as a result of this flexible structure.

Our platform is integrated into all aspects of our business. The data that we generate through our various
processes is monitored and allows us to continually refine and improve our business. This data plays a key role in
our credit quality and marketing functions. Since we are able to correlate the performance of our products against
these and other metrics, we are able to continuously improve the quality of our credit decisioning. Through the
use of analytics, the data we collect also provides valuable marketing insight.

We maintain our platform with over 97 full-time technology and credit risk analysis employees (credit risk, product,
design, development, business intelligence, information technology and digital analytics) as of December 31,
20109.

Sales and Marketing

Our marketing strategy aims to build the best digital financial brand in Canada, with innovative products designed
to educate our members on how our products can help them improve their financial health and motivate them to
stay in control of their finances. Mogo’s brand and marketing strategy leverages compelling and creative content
to inform Canadians of the shift to digital banking in Canada in a fun and engaging way. Mogo targets people with
a millennial mindset who, until now, have had to rely on traditional banks for all of their financial services.

We use an integrated marketing approach to create a consistent, seamless, multi-dimensional brand experience
for our members. Our multi-touchpoint marketing strategy melds all marketing tactics such as advertising, sales
promotions, content creation, public relations, direct marketing, and social media.

The main pillars of our integrated marketing approach are as follows:

* Mogo.ca. We view our marketing site as our biggest opportunity to convert leads into Mogo members.
Constant focus on upgrades and optimizations are prioritized.

» Brand Building Mass Marketing. Through our partnership with Postmedia, we leverage Postmedia’s
extensive distribution and reach, which currently includes 76% of English-speaking Canadian adults
across all of its platforms, to feature our brand and disruptive value proposition. This increases
awareness and interest in the Mogo brand and Mogo products.

* Performance Marketing Channels. We effectively leverage performance marketing channels to reach
people who have displayed an intent to purchase with highly optimized, data driven targeted ad
campaigns.

* Public Relations. Our PR strategy is focused on building awareness of Mogo and our products and
increasing brand awareness with the general public, Mogo members and existing and potential
investors.

* Social Media. We curate content tailored to the nuances and unique audiences of major social
platforms, delivering messages about financial products and services, but also extending to topics
of interest. With this tactic, we achieve increased brand recognition and improved brand loyalty,
higher conversion rates, higher brand authority, increased inbound traffic, reduced marketing costs,
better search engine ranking, and improved member insights.

* Content Marketing. We leverage content as a part of our overall marketing strategy, including
featuring it in Postmedia, our blog, in app and through email.
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» Email Marketing. We use this channel to nurture prospects with the goal of boosting conversion and
maintaining effective communication with our members. Email also helps drive loyalty and retention
as we often deploy reactivation and Level Up campaigns.

» Partnerships. We maintain ongoing relationships with cost-effective prospecting partners and build
marketing partnerships with brands that target similar audiences or provide products and services
that apply to Mogo’s target audience.

Specialized Skill and Knowledge

As of December 31, 2019, Mogo had 258 team members focused on making it simple and engaging for
consumers to get financially fit. With over ten years of operating experience, we have developed strong
competencies across multiple disciplines. In addition to over 97 software developers, designers, data scientists,
product managers, and marketers, we have all of the traditional roles of a financial services provider including
credit risk, finance, customer experience, operations, governance, legal and compliance. Our entire team
contributes to transforming the traditional financial services experience by delivering a digital suite of innovative
financial products to our members. Our future success partly depends on our continuing ability to attract, develop,
motivate, and retain highly qualified and skilled employees who share Mogo’s passion for innovation through our
products, platform and brand.

Competitive Conditions

The financial services market continues to undergo dramatic changes. Our competitors include traditional
financial institutions such as banks, credit unions, credit card issuers, other financial technology companies, other
consumer finance companies, online lenders, mortgage brokerages, and new market entrants. Given our wide
spectrum offering, including our convenient online and digital lending and mortgage platform, our free credit score
monitoring, MogoProtect, MogoCrypto, and the MogoSpend we do not believe that we have any competitors that
offer our complete solution online. However, we do compete with various financial services companies in each of
our main products including large Schedule | banks such as TD Canada Trust, Scotiabank, Royal Bank of
Canada, Simplii Financial, Canadian Imperial Bank of Commerce and Bank of Montreal, credit unions such as
Meridian Credit Union and Coast Capital Savings Federal Credit Union, and consumer credit companies such as
Capital One, Fairstone Financial Inc., goeasy Ltd. and Progressa, credit monitoring companies like Credit Karma
and Equifax, mortgage brokerages like intelliMortgage, and cryptocurrency exchanges like Coinsquare. Other
financial technology competitors include Credit Karma Inc., PayPal, Stack and Koho.

We believe our innovative online and digital platform and process automation enable us to operate more
efficiently, with more competitive rates and higher customer satisfaction than these competitors. We anticipate
that new and established internet, technology and financial services companies, some of whom may possess
large, existing customer bases, substantial financial resources and established distribution channels, may enter
the market in the future. We believe that our strong brand (enhanced via our Postmedia partnership), scale, 15
years of historical data, talented and diverse team, and performance record provide us with significant competitive
advantages over current and future competitors.

Intangible Properties
In accordance with industry practice, we protect our proprietary rights through a combination of copyright,
trademark, trade secret laws and contractual provisions. The source code for our software is protected under

Canadian and applicable international copyright laws. We currently have no issued patents or pending patent
applications.
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We also seek to avoid disclosure of our intellectual property and proprietary information by requiring employees
and consultants to execute non-disclosure and assignment of intellectual property agreements. Such agreements
require our employees and consultants to assign to us all intellectual property developed in the course of their
employment or engagement. We also utilize non-disclosure agreements to govern interaction with business
partners and prospective business partners and other relationships where disclosure of proprietary information
may be necessary.
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Our software includes software components licensed from third parties, including open source software. We
believe that we follow industry best practices for using open source software and that replacements for third-party
licensed software are available either as open source software or on commercially reasonable terms.

We have registrations for various trademarks in Canada, including “Mogo”, the Mogo logo, “Breaking Debt”,
“Level Up”, “Uncreditcard Your Life”, “Finances With Benefits”, “"MogoMortgage”, and “Rule Your Finances”,
“Mogo Financial’, and “MogoMoney”, and we have pending applications for others including “MogoCrypto”
“MogoSpend”, “MogoWealth”, “MogoProtect” and the M Logo We have a trademark registration in the United
States for “Mogo”. We have registered and maintain the registration of a variety of domain names that include
“Mogo” or variations of “Mogo”.

The enforcement of our intellectual property rights depends on any legal actions against any infringers being
successful, but these actions may not be successful or may be prohibitively expensive, even when our rights have
been infringed.

Credit Facilities

As of December 31, 2019, the Company had two credit facilities: the “Credit Facility — Liquid”, used to finance
the Company’s installment loan products, and the “Credit Facility — Other”, used to finance the Company’s other
loan products. As of the date hereof, only the Credit Facility — Other remains outstanding.

On September 1, 2015 the Company entered into the Credit Facility — Liquid through Mogo Finance Trust, a
special purpose entity. The Credit Facility — Liquid consists of a term loan that authorizes an operating line for a
maximum of $50 million and matures on September 1, 2020. Under the terms of the agreement, the facility may
be increased up to $200 million upon certain conditions. The term loan bears interest at a variable rate of LIBOR
plus 8.00% (with a LIBOR floor of 1.50%), payable on the greater of the actual aggregate unpaid principal
balance, or the prescribed minimum balance under the term loan agreement. As at December 31, 2019, LIBOR
was 1.74%. Subsequent to December 31, 2019, the Credit Facility — Liquid was extinguished — see “General
Development of the Business - Current Financial Year — Recent Developments” below.

On September 25, 2017, the Company finalized the Credit Facility — Other which was used to repay and replace
Mogo’s previous $30 million credit facility entered into on February 24, 2014. On December 18, 2018, the
Company increased the borrowing limit on the Credit Facility — Other from $40 million to $50 million. On
December 31, 2019, the Company amended the Credit Facility — Other. The amendments lowered the effective
interest rate from a maximum of LIBOR plus 12.5% (with a LIBOR floor of 2%) to LIBOR plus 9% (with a LIBOR
floor of 1.5%) effective July 2, 2020, payable on the greater of the actual aggregate unpaid principal balance or
the prescribed minimum balance. In addition, the amendment increased the available loan capital from $50 million
to $60 million and extended the maturity date of the facility by two years from July 2, 2020 to July 2, 2022.
Consistent with the previous facility, there is a 0.33% fee on the available but undrawn portion of the $60 million
facility.

The Credit Facility — Other is subject to certain covenants and events of default, including the following:
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* Financial Covenants. Financial covenants may include, among others, requirements with respect to
minimum tangible net worth, maximum leverage ratio, minimum consolidated liquidity, and minimum
unrestricted cash.

» Portfolio Performance Covenants. Portfolio performance covenants may include, among others,
requirements that the portfolio not exceed certain stated static pool default ratios and delinquency
rates and that the loan yield not be less than stated minimum levels.

» Other Events. Other events may include, among others, change of control events, certain insolvency-
related events, events constituting a servicer default, an inability to engage a replacement backup
servicer following termination of the current backup servicer, senior management changes, the
occurrence of an event of default or acceleration under other facilities, failure to make required
payments or deposits, events related to the entry of an order decreeing dissolution that remains
undischarged, events related to the entry or filing of judgments, attachments or certain tax liens that
remain undischarged, and events related to breaches of terms, representations, warranties or
affirmative and restrictive covenants. Restrictive covenants may, among other things, impose
limitations or restrictions on our ability to pay dividends, redeem our stock, make payments in order to
retire or obtain the surrender of warrants or options, or our ability and of the guarantors thereunder to
incur additional indebtedness, pay dividends, make investments, engage in transactions with
affiliates, sell assets, consolidate or merge, make changes in the nature of the business, and create
liens.

* Early Termination Fees. Early termination fees may be payable under the credit facility in the event of
a termination or other permanent reductions of the credit commitments at the Company’s option prior
to the expiration of the credit facility.

The Company is in compliance with these covenants. Interest expense on both credit facilities is included in credit
facility interest expense in the consolidated statements of operations and comprehensive loss. Management
routinely reviews and renegotiates terms, including interest rates and maturity dates, and will continue to
refinance the Credit Facility — Other as it becomes due and payable.

Employees

As of December 31, 2019, we had 258 full-time employees distributed across the following functional areas:

Number of
Functional Area Employees
TeChNOIOGY & DEVEIOPIMENL........eeitie ittt sttt et b e bt e he e et e e bt e shbeebeesheeeabeanbeesbeessbeebeesbeeenneeaes 88
CUSLOMET SEIVICE & OPEIALIONS .....ecuviiiuiieiiieitee ettt sttt et e e ste e e bt e she e sbe e ea b e e abeesheeeabeesbeeeabeebeeabeesabeanbeesaeesanean 120
General and AAMINISIIALIVE .........oiuiiiiiiiiiic e et b b n e 50

General Development of the Business

Over the past few years, Mogo transitioned from an online lender into a financial technology company offering an
app that empowers consumers with simple solutions to help them get in control of their financial wellness. We
have been focused on the three key elements of our strategy - platform, products and brand, to drive significant
and sustainable growth and expand our product offering.
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Current Financial Year — Recent Developments
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COVID-19 Pandemic

On March 11, 2020, the COVID-19 outbreak was declared a pandemic by the World Health Organization. The
situation is dynamic and the ultimate duration and magnitude of the impact on the economy and our business are
not known at this time. Mogo operates a fully digital platform; its services and products are all accessed through
its app or online, with no physical branches or consumer-facing offices. As a result, the Company has not
experienced any material business interruption to date. While the degree of severity and length of an economic
downturn is difficult to predict, Mogo believes that it is well positioned to navigate through this period. However,
the overall economic impacts of COVID-19 could include an impact on our ability to obtain debt and equity
fin